Radio
A Brief Look into Online, HD, Satellite and Terrestrial Formats
“…I think radio is the most intimate of the mass media.  It is the one [where] you’re being spoken to one-on-one.  It feels like a personal relationship even [though] it’s a mass form of communication.  That’s unique. It’s not a performance necessarily the way television or the movies are…it’s a single voice, and that’s the most elemental kind of communication there is.  The secret behind successful talk hosts or DJs is that they are bearing a bit of their soul.  They’re making a personal connection, because all of radio takes place in your head, in the imagination.” 

     -- Mark Fisher

excerpt from Interview with Neal Conan, NPR. 
Online Radio

Internet radio (or e-Radio) is an audio broadcasting service transmitted via the Internet. Broadcasting on the Internet is usually referred to as webcasting since it is not transmitted broadly through wireless means, but over the World Wide Web. The term "e-Radio" suggests a streaming medium that presents listeners with a continuous stream of audio (to which they have no control), much like traditional broadcast media. It is not synonymous with podcasting which involves downloading and copyright issues. Many Internet "radio stations" are associated with a corresponding traditional "terrestrial" radio station or radio network. Internet-only radio stations are usually independent of such associations.
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HD Radio 

HD Radio is a brand name of a method of digital transmission of AM and FM radio stations. The HD Radio system is unique in that it allows stations to broadcast high quality audio and a variety of text-based services, as well as additional FM channels, without changing to new frequency bands. "HD" originally stood for "Hybrid Digital/analog, not "high-definition" (as in HDTV). Presently "HD" is simply part of the trademarked name, not officially standing for anything.
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Satellite Radio

[Satellite radio] or subscription radio (SR) is a digital radio signal which is broadcast by a communications satellite, which covers a much wider geographical range than terrestrial radio signals. Satellite radio is currently at the forefront of radio services in some countries, notably the United States. Mobile services such as Sirius, XM, and Worldspace allow a listener to roam across an entire continent, listening to the same audio programming anywhere they go.
 
Below are some of the similarities and differences of Sirius and XM radio*:

	Service
	SIRIUS
	XM

	Streams
	Over 125 Digital Channels
	Over 160 Digital Channels

	Online Listening
	Yes
	Yes

	Cost
	Monthly: $12.95
1 Year: $142.45
2 Years: $271.95
Lifetime: $499.99 (offer ends 1/31/07) 
	Monthly: $12.95
1 Year: $142.45
2 Years: $271.95
3 Years: $359.64
4 Years: 479.52
5 Years: 599.40

	Satellites
	3
	3

	Customer Service
	24 Hours
	Mon-Sat: 10AM-11 PM EST
Sun: 12 PM-8 PM EST

	Activation Fee
	On website: $5
Over phone: $15.
	On website: $9.99
Over phone: $14.99. 

	Cancellation Fee
	Cancel monthly anytime. 

Cancel prior to the expiration of prepaid subscription: get refund based on days remaining. Lifetime Subscriptions nonrefundable. 
	Cancel monthly anytime 

Receive prorated refund of the unused subscription. Cancel prior to end of prepaid subscription they may charge a cancellation fee of up to $75.00. 

	Additional Radios:
	(2-4) $6.99 per month
	(2-5) $6.99 per month

	Customer Service
	1-888-539-7474
Customercare@sirius-radio.com 
	1-800-XM-RADIO (1-800-967-2346)
listenercare@xmradio.com


*http://radio.about.com/od/satelliteradio/a/blsatcomparecht.htm 
Terrestrial Radio

[Traditional] transmission of programs for the public by radio broadcast.
 This type of radio comes through a traditional station through a given frequency. The listener has no control over the actual station playback when listening. 
According to John Blackledge, JP Morgan analyst, Internet radio will spend $500 million in radio advertising in 2007. Bridge Ratings estimates that Internet radio will have 180 million listeners by 2020 contrasted with 250 million terrestrial radio listeners. They also projected internet radio generating ad revenues of $19.7 billion in 2020 (equal to those of terrestrial radio in 2006).

A current Arbitron study has the following statistics of varying formats of radio for 2007: 

AQH stands for Average Quarter-Hour Persons: The average number of persons listening to a particular station for at least five minutes during a 15-minute period. For example, the AQH Share of Listening by Location for Contemporary Christian radio was this:

· 48.2% listen in the car.

· 34.1% listen at home.

· 16.4% listen at work.

· 1.3% listen in a different location than the above.
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In talk (or personality) radio, American men are almost 30% more likely to listen than American women (63.3% to 36.7%). The largest age segment of listeners in the population are ages 35-44, coming in at 21.1%, with 45-54 right on its heels (20.9%).
  
The Younger Generation
Teens are quickly tuning out; to radio, at least. An Edison Media Research study [September ‘06] shows sharp declines in radio use, and, most important, attitudes about radio among the 12-24 age group, the listeners who represent terrestrial radio’s future and its greatest challenge. While the news itself isn’t surprising, the immense lack of interest in radio by teens is. Time spent listening, an important benchmark for radio, is down 22% among 12 to 17-year-olds since 1993. Meanwhile, 12 to 24 listening is falling significantly than among those 25-plus, Edison reports. More than 11% of boys 12 to 17 report no weekly radio listening, and fewer young people expect radio to be an important part of their futures.
 

A 2007 Arbitron study says nearly one in six 18 to 34-year-olds listened to online radio in the last week. 16% of 18 to 34-yr-old Americans are weekly online radio listeners, and online radio represents 14% of persons in the 18 to 49-yr-old range.
 
� � HYPERLINK "http://en.wikipedia.org/wiki/Online_radio" ��http://en.wikipedia.org/wiki/Online_radio� 
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� Radio Today: How America Listens to Radio. Arbitron, 2007. 


� Radio Today: How America Listens to Radio. Arbitron, 2007.
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