How can Crown, in a world of increasing technology, effectively:

 

1. Communicate the heart of our message to the receiver 

2. Connect perceived financial issues to spiritual truths, resulting in true freedom in Christ

3. Deliver our compelling message maximizing the following three components: 

a. Content that is authentic, creative, captivating, trustworthy, response-invoking, and transferable by culture

b. Reach to an audience that is varied in generational values and interests

1. Millennials – born 1984 – 2002 (now 5 - 23)

2. Baby busters – born 1965 - 1983 (now 24 – 42)

3. Baby Boomers – born 1946 – 1964 (now 43 – 61)

4. Builders – born 1929 – 1945 (now 62 – 78)

c. Delivery through a variety of mass media channels

1. Print

2. Recording

3. Cinema

4. Radio

5. Television

6. Internet

7. Mobile

We hope to design a new paradigm for communicating the heart of our message through media to the global audience in order to provide solutions, increase our reach, simplify and integrate our message, and engage more people in mass media on a worldwide basis.

